
STORY PROJECT



PBS Story Project

Main Objectives:
● Learn the basic practices of filmmaking and broadcasting.
● Develop skills for writing, filming, and editing.
● Define and understand production workflow.
● Build speaking skills through voiceover, interviews, and meetings.
● Create engaging stories for public viewing.

Why stories? Stories are meant to bring facts to life, turning abstract into
concrete. They pass down information throughout all generations, allowing
us to experience something that we may not be able to otherwise.

Your project is focused on telling a story that is both engaging and
informative. To achieve both, we will take you step by step through each part
of the process. This is called production.

Production is broken down into three simple stages:
1. Pre-Production

○ This is the preparation stage. Here, you will develop your story
ideas, research topics, and ask questions.

2. Production
○ This is the filming stage. Here, you will arrange meetings with

your interview subjects, develop shot lists, and gather
A-Roll/B-Roll footage.

3. Post-Production
○ This is the editing stage. Here, you will take all of your

A-Roll/B-Roll footage and compile it into a final project for public
viewing.

It’s important to note that not all stories are told the same way. We want to
challenge you to think outside the box. What makes your topic interesting?
What questions can you ask for better responses? How can you enhance
your story through filming? What sounds/music can make your audience
feel like they’re there? It’s all about engagement. Remember, the best
stories are the ones that your audience can feel a part of, not apart from.



Terms & Definitions

A-Roll - the primary footage; usually refers to talking heads or footage that
directly relates to the moment.

Abstract - existing in thought or as an idea but not having a physical or
concrete existence.

Acting - the art or occupation of performing in plays, movies, or television
productions.

B-Roll - the secondary footage; often used as cutaway footage to provide
context and visual interest to help tell your story.

Brainstorm - to think about and try to come up with ideas or solutions to a
problem, either on your own or in a group.

Broadcasting - the distribution of audio or video content to an audience via
any electronic mass communications medium (TV, cell phones, computers,
etc.).

Concrete - existing in a material or physical form; not abstract.

Depth of Field - the range of distance within which all objects will be in
acceptable sharp focus; Often the subject is in focus, while the background
is blurred.

Develop - grow or cause to grow and become more mature, advanced, or
elaborate.

Directing - controls a film's artistic and dramatic aspects and visualizes the
screenplay (or script) while guiding the film crew and actors in the
fulfilment of that vision.

Edit - prepare material for any publication by correcting, condensing, or
modifying.



Engagement - the degree of attention, curiosity, interest, optimism, and
passion given by a person or group of people.

Fact - information that is known or proven to be true.

Feedback - to offer a helpful or constructive response to someone's work or
idea.

Film - also known as a "movie" or a "motion picture," is a series of moving
images shown on a screen, usually with sound, that make up a story.

Filming - the activity of making a film including the acting, directing, and
camera shots.

Filmmaking - the process of making a film.

Interview - a meeting at which information is given or received.

Interviewee - a person who answers questions in an interview.

Interviewer - the person who asks the questions in an interview.

Meeting - a coming together of two or more people, by chance or
arrangement, for discussion.

Point of View - the position from which something or someone is observed.
● First Person - the person (or people) talking about themselves.
● Third Person - the person (or people) being talked about.

Production - the tasks that must be completed before (pre-production),
during (production), or after (post-production) filming.

Question - a sentence, phrase, or word that asks for information or is used to
test someone's knowledge.

Research - the creation of new knowledge and/or the use of existing
knowledge in a new and creative way so as to generate new concepts and
understandings.



Response - an act or instance of replying.

Rule of Thirds - the process of dividing an image into thirds, using two
horizontal and two vertical lines.

Script - a written work for a film, television show, or other moving media,
that expresses the movement, actions and dialogue (speech) of characters.
Screenplays, or scripts, are the blueprint.

Shot - a series of camera frames that runs for an uninterrupted period of
time.

● Wide Shot (WS) - also referred to as a long shot, is a camera angle that
shows the entire object or person and their relation to what surrounds
them.

● Medium Shot (MS) - also referred to as a waist shot, is captured at a
medium distance from the subject. It is used for dialogue scenes, but
also depict body language and more of the setting. Oftentimes it will
frame multiple subjects as well as a portion of the background and
space in general.

● Close-Up (CU) - a shot taken of a subject or object at close range
intended to show greater detail to the viewer. Close-up shots signal to
the audience that something is important, and this can be a prop or
reaction, but often it is best when the subject or object has a
significant influence on the story and the viewer's understanding of
your story.

Shot List - a detailed list of every camera shot that needs to be captured in a
scene of a video production.

Skill - the ability to do something well.

Sound Bite - a short clip of speech or music taken from a longer piece of
audio.

Story - a narrative, either true or not true, designed to interest the hearer,
reader, or viewer.



Three Point Lighting -  the use of three light sources in three distinct
lighting positions; The three types of lights are key light, fill light, and
backlight.

● Key Light - this is the primary and brightest light source in the
three-point lighting setup. It gives a scene its overall exposure.

● Fill Light - copying the key light on the opposite side of the camera,
the fill light literally fills in the shadows that the key light creates on a
subject, bringing out details in the darkness. This secondary light is
less bright than the key.

● Backlight - (also known as the “rim light” or “hair light”) shines on a
subject from behind. This creates a rim of light or outline around their
head that pushes the subject away from the background and gives a
sense of depth.

Voiceover (VO) - a piece of narration in a movie or broadcast, not
accompanied by an image of the speaker.

Workflow - the sequence through which a piece of work passes from start
to finish.

Writing - the activity or skill of creating understandable words and
composing text.



PRE-PRODUCTION



Story Ideas & Topics

How do you know where to start with your story? Let’s brainstorm!

Below is going to be a launching point to help you get started on your
project. Please follow the directions as closely as you can:

1). Write THREE topics that you are most passionate about.

_____________________________________________________________________________
_

2). Out of these three topics, which ONE do you find the easiest to talk
about?

_____________________________________________________________________________
_

3). Is the topic you picked able to be discussed with other people? Explain.

_____________________________________________________________________________
_

_____________________________________________________________________________
_

4). Is this a topic that you can create an interesting story with? Explain.

_____________________________________________________________________________
_

_____________________________________________________________________________
_



5). Can you find interviews and get the b-roll footage needed? Explain.

_____________________________________________________________________________
_

_____________________________________________________________________________
_

Congrats! You’ve made it this far. Keep in mind that this is one exercise of
many to brainstorm topics. This is just something to help get you started.
Here are some things to consider when deciding your story:

● Is your topic interesting?
○ This is a hard question, but oftentimes reporters from the news

have to find topics or stories that will gain the attention of a
large number of people in order to receive views on their
network.

● How do you know if your topic is interesting?
○ You need to pick topics that you can create relations with. Your

audience needs to connect emotionally for the most impact. For
example, you pick the topic of video games. How can you relate
that topic to someone who isn’t into video games? Perhaps you
can connect your story to how it helps stay connected to friends
or how they can help with hand-eye coordination. Most people
can relate to that to some extent. Think of a more broad
perspective so the majority of your audience can understand.

● Make your story memorable.
○ This is the most important aspect when creating a story. You do

this by simply having good interviews (with good questions) and
good b-roll footage to support them. Don’t make this more
complicated than it needs to be. The more effort you put in, the
better your story will be.

● Does your story make sense?
○ There is nothing worse for an audience than not understanding

a story they are viewing or listening to. This can make or break
any project, especially in today’s world where the attention span
is lesser than ever. Make sure you follow the direction of the
story throughout and to explain all that you can without it being



too much. There’s a balance here, and it’s the filmmakers job to
figure that out!

● Engage your audience!
○ You’ve heard this a few times now and it’s because engagement

of your audience is the KEY. Make sure that the topic you choose
can reflect the passion you have for it. If it’s done in a lazy
manner, the audience will take it as such. Use creative shots and
try your best to get good emotion out of your interviews.



Topic Research

Now you’ve picked your topic and are ready to begin the next phase in
pre-production. This is called Topic Research.

Topic Research is important because you’re presenting facts to the public.
You need to be as authentic as possible for your own credibility’s sake. If
you’re dishonest and people find out, they have no reason to listen to what
you have to say.

Whenever you are presenting facts, it’s always important to source your
facts and where they came from. In the case of this project, here are a few
examples of sources you can obtain:

● Interview
○ This is information gathered from your interview and the

interviewee. This form is the easiest because they are the ones
giving the information already.

● Internet
○ This is information gathered from the internet and any online

source. Note that if you receive information online, you may have
to verify with multiple sources.

● Newspaper or Written Publication
○ This is information gathered from newspapers, magazines,

articles, books, etc.

It’s important to understand the role of research. For example, if you’re
interviewing a business owner, it’s important to make sure you get their
proper name-spelling and title. This not only gives true information about
them, but it also establishes respect for you as the interviewer.

Research is merely a tool that can help expand your story. Some topics don’t
require as much research, but it’s always there if you need it.



Script Writing

Script writing is very important in any area of filmmaking (news, movies,
television, etc.). It expresses the movement, actions and dialogue (speech) of
characters within the story. In this section, we’ll give you the information you
need to succeed in writing your script.

First off, why writing? Writing is also an art form. Good writing can be just as
powerful as a good movie or picture, especially when done right. When it
comes to writing a script, it’s no different. This is the foundation for your
story and can be useful in every stage of production.

Before writing your script, you need to know your story topic and questions
to ask your interviewee(s). Have those? Great! You’re ready to move on.

Take a moment to review the pyramid.

In the news world, the top of the story (or pyramid) is called the lead. This is
your “attention-grabber” for your audience. Then, the lead is followed by
more details about the story and the supporting information to finish.



As mentioned in the beginning, your audience engagement is the most
important. They need to be engaged by seeing and hearing. When you’re
writing your script, if something is written, then there should be a visual for
it. Here’s an example script segment:

Notice how there are two columns (video and audio). The video column
displays what is being seen and the audio column displays what is being
heard. This is key: Video is Seeing. Audio is Hearing.

Looking at the image above, you can see a few different terms you’ve
probably never seen. Let’s go through those together:

● NATSOT - the only audio is the natural sound of the video being
shown. It may also use interview sound bites. Often used to reflect the
mood or atmosphere at a scene or an event.

● SOT - “Sound on Tape.” A recorded comment, usually audio and video,
from a news source other than the anchor, narration, or voiceover,
played during a news story.

● VO - this stands for “Voiceover.” This is a news script, usually read live,
that includes video, track, and at least one sound bite.



For your project, we won’t focus so much on these terms, but they’re here so
you can see how it works in the professional world. We will be using a similar
format so you can get comfortable with the workflow.

The importance of a script is to be thinking ahead for your project. This is
planned in order to keep yourself on track so you know what to shoot for
when filming. Don’t worry about it being exactly the same as your final
project. This is only to help you get started.



Script Template

Video Audio





Pre-Production Grading Rubric

4 = Excellent 3 = Good 2 = Fair 1 = Poor

4 3 2 1

Topic Student(s)
properly
generate
questions and
or problems
around a topic.

Student(s)
generate
questions and
or problems.

Student(s)
require
prompts to
generate
questions and
or problems.

Questions or
problems are
teacher
generated.

Information
Gathering

Information is
gathered from
multiple
sources and
cited properly.

Information is
gathered from
multiple
sources.

Information is
gathered from
limited sources.

Little
information is
gathered.

Interview
Preparation

Student(s)
generate
informed
questions and
set up
meetings.

Student(s)
generate
questions and
set up
meetings.

Student(s)
generate
questions for
interviews or
set up
meetings.

Questions or
meetings are
teacher
generated.

Script Script is
complete, well
written and
clearly tells the
story.

Script is
complete, tells
the story, but
jumps around a
bit.

Script is
complete, but
poorly written.

Script isn't
complete.

Shooting
Script/Shot
List

Shot list is
detailed and
organized.
Students
included all the
information
needed.

Shot list was
generated and
mostly used.

Shot list was
poorly
generated
and/or not
followed.

Shot list was
not complete.

Additional Comments:



PRODUCTION



Interview Meetings

You’re now moving on to the production stage, which means it’s time to set
up your interviews! Let’s start by sharing some tips on how you can make
the most out of your interview:

● Be Timely
○ Make sure that you are intentional with your time, whether

that’s before, during, or after the interview. Make sure your
interviewee has plenty of time to prepare for the interview. This
will help them be more comfortable, which will ultimately allow
for better answers.

● Ask Follow-Up Questions
○ Interviews are meant to gather information whenever possible. If

your interviewee starts getting passionate about a particular
question, build on it! Ask questions that aren’t even on your list.
This is natural and will almost always happen. Instead, embrace
this and use it as an opportunity to get a good sound bite or two.

● Make Eye Contact
○ This one is arguably the most important tip of an interview. Eye

contact is a sign of interest and involvement. It lets the
interviewee know that they have your full attention. Avoid
“wandering” eyes because it could send the wrong message
that you aren’t listening.

● Speak Loud & Clear
○ When asking your questions, it’s important that they can hear

what you're saying clearly. This helps with their confidence to
speak at a higher level and more clearly as well. If you feel
nervous, take a deep breath and pace yourself. Rushing will
cause stress, which creates a bad atmosphere for interview
settings.

● Always Get More, Not Less
○ Nothing is worse when getting to the editing phase and you

don’t have enough sound bites from your interview. Make sure
to get what you need and then more if you can. It’s always
important to have enough on hand to use. You can simply do
this by continuing conversation on the topic. Allow them to end
the interview with their thoughts.



Filming

Let’s first address something for this section. Filming can be overwhelming,
especially if you’re new to it. This is normal for any level of filmmaker. It’s a
good sign because you know you want to do well. Use these feelings to fuel
your drive on this project. We’ll do our best to help you with the tools you
need to succeed.

We will break this down into two sections; A-Roll and B-Roll.

A-Roll:

● A-Roll is the primary footage; usually refers to talking heads or footage
that directly relates to the moment.

○ This is the shot(s) of your interviewee speaking.
○ If possible, A-Roll should be filmed before B-Roll.
○ Consider the Rule of Thirds for this shot.





○ Above are examples of how interviews use the Rule of Thirds.
This rule creates a visually pleasing image with many points of
interest that balances a frame.

○ It’s important to create depth of field in your shots as best as you
can. This is where your subject is in focus, while the background
is blurred.

○ Consider lighting on the Three Point Lighting system (Key Light,
Fill Light, Backlight).

○ Lighting is very important when filming your A-Roll. It can help
add depth, which makes your project look more professional.

○ Your subject shouldn’t be looking at the camera during the
interview, but rather at the interviewer (you). Interviews are
meant to be informative and watched from a Third Person Point
of View instead of First Person Point of View.



○ Consider the appearance of the interviewee. Allow them a quick
minute or two to adjust their outfit, clear their face, etc.

○ Some other tips for getting the perfect shot:
■ No gum or food during the interview.
■ Make sure the ground around your subject and you is clear

of wires or other hazards.
■ Dress appropriately.
■ Make sure any equipment being used is charged before

the day of the shoot.
■ In your shot, make sure there are no reflections in the

background showing the set.
■ Try to get the background noise as low as possible so your

interview can be heard clearly. Consider room hum and
get that as low as possible too (air vents, fridges, heaters,
passing cars, etc.).

■ Make sure that when filming your equipment is all on and
recording. Keep an eye on it every once in a while during
the interview to ensure it’s still going.



B-Roll:

● B-Roll is the secondary footage; often used as cutaway footage to
provide context and visual interest to help tell your story.

○ This is footage of people, places, and things to aid your interview.
○ For example, if your interviewee talks about their favorite food, it

would be a good idea to get footage of that food.
○ Consider the Rule of Thirds for these shots as well.





○ Again, the above are examples of how interviews use the Rule of
Thirds. This rule creates a visually pleasing image with many
points of interest that balances a frame.

○ Similarly to A-Roll, your B-Roll should also have depth when
possible. Think about the shots you're getting and why you’re
getting them.



○ Here are three different types of shots you can get:

■ Wide Shot (WS) - a shot that shows the entire object or
person and their relation to what surrounds them.

■ Medium Shot (MS) - a shot that shows at a medium
distance from the subject to help depict body language
and more of the setting.



■ Close-Up (CU) - a shot taken of a subject or object at close
range intended to show greater detail to the viewer.

○ Good B-Roll footage uses all of these different types of shots.
Better B-Roll footage uses these shots for specific purposes.
Think about why some of these types of shots are used in your
story and how they can enhance what you’re trying to tell your
audience!

Summary:

We hope this information helps you think about the types of shots you are
getting. Feel free to get creative with your shots too! Filmmaking is about
experimenting to find what’s right for your particular story.

Make sure you have plenty of B-Roll to support your A-Roll. This is important
as it will prepare you for the post-production and completion of your project.
If you run into problems gathering B-Roll, don’t be discouraged. Allow
yourself time to develop shot lists after you do your interview(s) so that you
are prepared before you go out and film. This will help you keep track of the
shots you need for editing later.



Audio

The other “half” of filmmaking is audio. This includes voice overs, narration,
interview soundbites, music, sound effects, and more. Audio is important
because it can help give information, indicate mood or atmosphere, and can
drive emotional responses from your audience.

Since we’re talking about interview filmmaking, here are some tips for when
you’re capturing audio.

● Interview (A-Roll)
○ Use a lavalier microphone or a boom microphone to capture the

best audio from your interviews.
■ Lavalier microphones can be attached underneath

clothing or to shirts. This is a more “mobile” setup.
■ Boom microphones are set in a position usually above your

interviewee and are less mobile.
○ Make sure there is no background noise or hum when recording

your audio. You can add those later if your project calls for it.
○ Be sure to let your crew know when you’re recording audio.
○ Check the audio source before recording to ensure it’s working

properly.
○ Check the audio source after recording to make sure it’s

captured properly.
○ Make sure your audio isn’t “peaking.” There are usually audio

waveforms that indicate the red color when your audio is
peaking. Keep around the orange to green levels for best results.

● B-Roll
○ Use a “shotgun” microphone, usually attached to your camera, to

get audio of b-roll footage.
○ Ensure your microphone is turned on and plugged in when

filming.
○ Capture “foley” or background noise just in case you need to use

it for your project. This could be a sports game audience,
raindrops hitting ground, etc.



Shot Lists

Before going out and filming your project, you first need to consider the
shots you are going to get. To help you manage your workflow during
filming, you’ll need a shot list.

A shot list is a detailed list of every camera shot that needs to be captured in
a scene of a video production. This will help you keep track of all the shots so
you don’t backtrack or accidentally forget a shot.

We have included a template, as well as an example, for you to use during
the course of your project. Here are some of the terms you’ll find on that
document:

● Production Title - write the name of your project.
● Sheet # - write which sheet number on each page you use for shot

lists. This will help you keep track of the number of shot list sheets you
have.

● Director - write your full name.
● Date - write the date in which you film the shot list.
● Location - write the location you’ll be getting the shots. We

recommend using one sheet per location, even if you don’t use every
line on the shot list.

● Shot # - write the shot number. We recommend starting at one.
● Shot Type - write what type of shot you are getting (WS, MS, CU)
● Movement - write what kind of movement your shot will be (none,

pan, dolly)
○ None - no movement.
○ Pan - moving camera left to right, right to left, up to down, or

down to up.
○ Dolly - move camera in or out;

● Notes - write notes on what you're capturing for that specific shot.

Bring your shot lists with you while shooting your project so you can actively
keep track of your shots. It’s always best to get the shots the first time you’re
at a location to maximize your time.



Shot List

Production Title _____________________________________ Sheet # _______________

Director _____________________________________________ Date __________________

Location ____________________________________________________________________

Shot # Shot Type Movement Notes





PHOTO/VIDEO RELEASE FORM

I hereby grant permission to _______________________ to use

photographs and/or video of me taken on _______________________ in

publications, news releases, online, and in other communications

related to the mission of ______________________________________________.

_______________________________________________________________________

_

(Signature of Adult, or Guardian of Children under age 18)

Name: ________________________________________________________________

Phone: ________________________________________________________________

Email Address (optional): ______________________________________________

Thank you!



Production Grading Rubric

4 = Excellent 3 = Good 2 = Fair 1 = Poor

4 3 2 1

Overall
Preparation

Student(s)
properly
displayed
timely and
organized
preparation for
interviews and
other filming.

Student(s)
displayed
preparation for
interviews and
other filming.

Student(s)
slightly
prepared for
interviews and
other filming.

Student(s)
displayed poor
time
management
and poor
organization for
interviews and
other filming.

Release
Forms

Student(s)
properly
received release
forms from all
interview
subjects.

Student(s)
received release
forms from
most interview
subjects.

Student(s)
received
incomplete
release forms.

Student(s) did
not receive any
release forms.

Interview(s)
(A-Roll)

Student(s)
properly
executed
interview(s) and
generated
great sound
bites from
questions.

Student(s)
executed
interview(s) and
generated
sound bites
from questions.

Student(s)
executed
interview(s).

Student(s)
poorly executed
interview(s) and
generated no
great sound
bites from
questions.

Footage
(B-Roll)

Student(s)
properly
executed
footage with a
great variety of
shots and
angles.

Student(s)
executed
footage with a
variety of shots
and angles.

Student(s)
executed
footage with a
less variety of
shots and
angles.

Student(s)
poorly executed
footage with
little to no
variety of shots
and angles.

Professional
Outlook

Student(s)
displayed great
manners to
interview
subjects and
attitude
throughout
filming.

Student(s)
displayed good
manners to
interview
subjects and
attitude
throughout
filming.

Student(s)
displayed fair
manners to
interview
subjects and
attitude
throughout
filming.

Student(s)
displayed poor
manners to
interview
subjects and
attitude
throughout
filming.

Additional Comments:



POST-PRODUCTION



Editing

You are now entering the post-production phase, which includes editing
your final project. Let’s take a quick look at the checklist below to see if you
have everything to proceed:

Written questions used for your interview(s).
Topic research material all organized.
A-Roll, or interview(s), completed.
B-Roll, or supporting footage, completed.

If you have all of these boxes above checked off, it’s time to begin editing.
First, we have some house-keeping to take care of. Before editing, it’s always
important to have your files organized so you can edit without a lot of hassle.
Here’s how we recommend organizing your files:

● 2021
○ Assets

■ Logos
■ References

○ Audio
■ Date

● Interview
● Voice Over

○ Completed Files
○ Documents

■ Interview Questions
■ Photo Releases
■ Research
■ Scripts
■ Shot Lists

○ Footage
■ Date

● A-Roll
● B-Roll

○ Music
○ Photos

■ Date



○ Project Files
Some of these folders will require multiple subfolders of each, depending on
how many different dates you film. Don’t overthink it either. This is only a
recommendation and if you have an easier way for yourself to organize, feel
free to do so.

Once you have everything organized, you are ready to begin editing. Some
tools you will need for this are the following.

For Apple tablet users:
Apple iPad
iMovie Installed on iPad

For Apple desktop (computer) users:
iMac or Macbook Computer
iMovie Installed on iMac or Macbook Computer

For Windows desktop (computer) users:
Adobe Premiere Pro CC

In this lesson, we will link videos for you to watch to help you get familiar
with the software. From there, we will include certain tips for editing:

● Regularly save your projects. Too often, filmmakers get so caught up
editing that they forget to save their projects. In some cases
technology fails, which will delete all of your hard work.

● Organize files inside of your editing program. When importing your
files, be sure to keep your files in areas that you can find them easily to
maximize your editing workflow.

● DO NOT overload your project with effects. Many times, young editors
believe that the more effects on a project you have, the cooler it looks.
This is not the case for this project. Think simple and clean. The most
sound you should have is music in the background and ambient
sound effects (to create atmosphere).

● Sort your interviews first. Be sure to go through your interviews and
mark or timestamp your favorite sound bites. This will get rid of the
“fluff” or unnecessary A-Roll footage.



● Less is sometimes more. If you have an interviewee that has answered
the same question in more than one way, pick the best way and get
rid of the rest. Stories should be to the point and not over-repeating.

● Make sure the music fits your story. For example, if you have an
interview that is more emotional, don’t put hard rock music over top.
Everything in your project should compliment each other. Also, try
your best to make sure your music doesn’t overpower your interview
voices. It’s important that you can hear them clearly.

● Keep an eye on the length of your project. Make sure you’re following
the directions of the project and how short or long your project needs
to be.

● Getting feedback is one of the most important things about editing.
This allows you to receive opinions from other people before releasing
to the public or presenting in your class. Some good people to get
feedback from can be your teacher, classmates, parents, and/or
siblings. There is no limit here. Allow yourself to receive feedback
without getting too personal about your work. Most times, even in the
professional world, projects don’t get it on the first try. Take some time
to filter through the feedback you receive and make changes as
needed.

While editing can be overwhelming for young editors, it is still an art form.
Think of your project as a blank painting canvas. You are ultimately in control
of your project. The film you create is an expression of you and how you see
the world. Allow your own creative spin on your film. This will allow for more
passion, which definitely will show.



Post-Production Grading Rubric

4 = Excellent 3 = Good 2 = Fair 1 = Poor

4 3 2 1

Organization Student(s)
actively put
great effort into
organizing files
and documents
on device prior
to editing.

Student(s) put
effort into
organizing files
and documents
on device prior
to editing.

Student(s)
slightly put
effort into
organizing files
and
documents.

Student(s) show
no effort in
organizing files
and
documents.

Editing Student(s)
properly follow
project
directions in a
professional
manner.

Student(s)
follow project
directions.

Student(s)
somewhat
follow project
directions.

Student(s)
poorly follow
project
directions.

Peer Review Student(s)
properly
showcased
their project in
a clear,
well-informed
manner.

Student(s)
showcased
their project in
a well-informed
manner.

Student(s)
showcased
their project.

Student(s)
poorly
showcased
their project.

Final Delivery Student(s)
deliver a
completed and
polished
product ready
for PBS viewing.

Student(s)
deliver a
completed
product ready
for PBS viewing.

Student(s)
deliver a fair
product ready
for PBS viewing.

Student(s)
deliver an
uncompleted
product not
ready for PBS
viewing.

Additional Comments:
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